Discussion
Part 1.
1. The organization goes for employees with passion because such people have been found to be both happier and more productive at work. Companies are always looking for people who are productive at work so that they can realize their goals. The passion of the employees stems from caring deeply about the kind of work that they do or the place work as well as being personally motivated and invested by the organization’s mission (Gallagher & Buckeye, 2014).  The company believes that a worker that has who has a passion for something that is unrelated to sports would make an excellent employee because he or she would end up making great products. Great products have been found to meet the needs of the customers.
2. Patagonia’s practices of providing child-care and donating to environmental groups have a positive impact towards the employee’s productivity. Through provision of child-care services ensures that the workers are comfortable since they have their kids near them and therefore they tend to be motivated to realize their goals. 
3. There are various possible abuses of flexible working time. One of the ways is that it can negatively affect communications because it becomes hard to schedule meetings and getting prompt answers to calls and emails. This also slows the progress of important projects. This could be avoided by making sure that expectations are communicated well ahead of deadlines (In Stirling, 2014). There should be agreement with regard to time when the workers will be available for emails and phone calls.
There is a possibility of creating gaps in service and hence affect the relationship that the company has with its customers. This can be resolved by agreeing with the workers on a time during regular business hours that they will be available.
4. The management of the company that I work for has a program that ensures that all the passionate workers are allowed to develop their profession. The company organizes sessions from where the workers gets an opportunity to sharpen and gain new skills. 
5. The company that I would like to work for is Microsoft. This is because I can be able to work from onsite and remotely.  Link: https://www.arnnet.com.au/article/683616/microsoft-moves-makes-flexible-work-standard-employees/
Part 2.
Three Key Marketing Concepts
Branding
Branding refers to a marketing decision in which a company uses symbols, design, phrase, name or a combination of these to create an identity for its products or services and thus distinguishing them from those of the competitors. 
Brand Personality
Brand personality refers to a group or set of human characteristics which are associated with a brand name. They serve to attract people to customers as they can associate with it; they think that it is part of them (Sanders Cohen Hunter & Center for Strategic and International Studies, 2017). 
Identification of ways that Marketing Executives can manage a Product’s life Cycle
The life cycle of a product can be managed in three different stages or ways. First, the managers can introduce changes to the product itself by altering its performance, appearance or quality. Second, they can alter the market by finding new customers, creating new use or increasing the product’s use among the already existing customers (Sanders, et al., 2017). Finally, the managers can reposition the product by using any one or a combination of the marketing mix elements.  












[bookmark: _GoBack]References
Gallagher, J., & Buckeye, J. (2014). Structures of grace: The business practices of the economy of communion.
In Stirling, M. L. (2004). Understanding abuse: Partnering for change.
Sanders, G., Cohen, S., Hunter, A. P., & Center for Strategic and International Studies (Washington, D.C.). (2017). Designing and Managing Successful International Joint Development Programs. Washington, DC: Center for Strategic & International Studies.

